- —— .:"‘i.

217 DX 71NN D'

7/2025 ,'N2'20 P1'v 011 | UEON'X NOOIAN N'PII'Y N'AVIVOXRA N'NNIN NP [ :NXIN




oll(')()gf‘ @ PEPSICO

5L

N7 N7 ...0DA7 D)

:N00IANI NPTN N'ZOY 720

,0''2 D'T'PONA (17'099 ,0IXKVY ,NIXAIYN}) 72V NNAaNA NRNNR MY 202

J1'Y N'7721N0)D
,YOXQ DAINX D'ANIN N1 ,0'YTN DMIXIN NIND DIAVIVON 7Y DIY! N71IN
ADIRXIN NRIDINL,NDIY — NWYIXPA NRIAN NN DY

:0PON'NN NINTZIVA NIYXZANND ,NININNX DY 72
DINNA NIVX Ml NT'N? ,N'NNaN NNt 017'099 OIKNVYWI hiNn''y? n'721mno0d
.7 NNS5NN

N"Yy 7¥ 'poyn NIdA NX 'R ('N2'ao0//N1an L,'7oy) DWad 2 N Thin Md
.Nwyn? nd7n M7y atwy 0T a1o

,D"'ZI'Y — D''ZOY NIINND NIN'OSA DNNNNY 70V D'7n"7 MIXK 721N Nn
.N220%71 NN2ANY D'AIVI 7OYY7 DIV - “UPON'N 7AXT” DIX''NY




? Di'n TN Nn
TARGET AUDIENCE:

%
/\@RKETWG
}

MARKEETING
<" CHANNELS KEY
Vo7 MEssAGES

L MARKEfWG .

ni?’nn/jIaan/nTna — nfavavox narwn [

?21wn a1 an7 — 17 e

)’ 23
Q EVM\) === piv nvopo o'
NNOVATIoN —-— -

METRICS t‘ﬁ/ﬂ nwnnn7 Case Studies .




T'1HY7 2 2AI'7IND NIV N AVIVON

"\ 330 m
Jalan Padungan

TVY'A NNTAN

g

. Stadium

=y i i Sarawak \
Hoki Negeri Saraw Renang MBKS
TN NN'XN
[ TNNTN NKX
d

[11">2 [INLM

y1an7 0'¥N Dnx X7

NI 7Y T NN
272N X7 'N

TIA'N? DND7AW NwINNN K77
N1ID1N T2 DNNY 1INV NN







D'"NA'"20 DIAAXA NV N'AVTVONX

o~

What's in it for me? *2x vann X7 ,'oy70 X7

...NVM 9NNV — N'N'YI N'NTN

"DN'IN 71727 1T N9IPN2 NV ,D'UVN] D'YIRK — T'NON KW
YYIN 90 NX 112V7 D'N'7¥N N7

NN .

D'ADNIN NRNNS <= 0D 0DNANN

DIY"7 NWp

aba])alale)a

NOW TNX 7027¥ DIV DN DY 9"NY 1XN
.D"NX D'TY'1 NNX

ANNNN D'YOYINI D'Y'OYNY 0N [y 'ua
?7NX 7D Yy1In7 'R ,'Nn ,11na% ma

—

AN' TIP'M D'NMIONA DAXNIXA DRAYPN O
0N PI'TA [N ATWVA [N o




o

1:(
D'AXNWYN 7Y "M'UOIX 71¥1

)

D'7N'¥I0I9 O'ONIY 'IN'T
D"A'VONX O"NY Nl

Ul

NYNNn 'Y D

y'ani V712 ,00N PI'Y'YT 0'0]

70210 N'AVIVON ND7 7"aYyN AN

<
PX

alpRN|[Lb

D'ANNA "NOYNI "NV 719'0

'Y NAIVY AMYY TIEM
NINTI9N NI7IV9 qOIX DIj7N]

5

NN7¥N TN 'IN'T

NN 1A DMhYNAY NI




?01"A0IVON DI )N

WHAT

Every organisation on the planet
knows WHAT they do. The
products they sell or the services.

HOW

Some organisations know HOW
they do it. These are the things
that make them spedial Or set
them apart from the competition

Very few organisations know WHY they
do what they do. WHY is not about
making money. That's a result. WHY is a
purpose, cause or belief. It's the very

reason your organisation exists.

https://www.youtube.com/watch?v=gySZJ490Ebg K B
eren Parkat
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Every organisation on the planet
knows WHAT they do. The
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Some organisations know HOW
they do it. These are the things
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WHY

Very few organisations know WHY they

do what they do. WHY is not about
making money, That's a result. WHY is a
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icine; Case Study — Surfers Against Sewage

SEWAGE D'O1I"'RINN N1AN [VN7 N7VISN NV NNINY

Surfers Against
Sewage % OuR WORK IN FOCuS

Plastic Data HQ -

Surfers Against Sewage is a marine pollution pollution We lift the lead on the state of

conservation charity working with communities We campaign for a clean We campaign to turn back LSRG, QR
- ocean, rivers and lakes for the plastic tide choking the
to protect oceans, waves, beaches and marine Cama'gners DI
) ) wildlife and people. ocean. Dol
life. It was created in 1990 by a group of
Cornish surfers from the villages of St Agnes
and Porthtowan on the north coast of Cornwall.

Surfers Against Sewage. Founded. 1990.

We demand an end to We demand an end to plastic

https//:www.youtube.com/watch?v=cFBnO6Udq0s

https//:www.youtube.com/c/SurfersAgainstSewage

Regional
Reps

Our Regional Reps
community powers the fight
for the ocean across the
length and breadth of the UK.
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POLITICAL
REPRESENTATIVE

The time to act is NOW. Tell your MP, MS, MSP or
MLA to #EndSewagePollution. CHECK FOR

SEWAGE AND
POLLUTION
ALERTS

Our free Safer Seas & Rivers Service allows you to
check for sewage pollution alerts in real-time. And
through the app you can also take campaign action
to hold the polluters to account. Download now.
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THE SAS

TAKE PART IN BALL Is
THE MILLION MILE | il
CLEAN

We raise awareness of plastic pollution through
mobilising hundreds of thousands of Ocean
Activists, UK-wide, to clean their local environment.
And the data we gather supports our campaigns
against the polluters.
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Case Study — Too Good To Go

ITA TIATA2 DN7'NY7 NY"onw VPSN'X NNAN

DOWNLOAD THE APP BUSINESS SIGN-UP @ v
THEAPP v  BUSINESS SOLUTIONS v ABOUTUS v ABOUT FOOD WASTE v 2 &
%000%°

MysStore login

FIGHTING FOOD WASTE
TOGETHER SINCE 2016

Too Good To Go is a certified B Corp social impact company, on a mission to inspire and empower
SAVE GOOD FOOD FROM cveryon gt food wase togther

DOWNLOAD THE APP —> SIGN UP YOUR BUSINESS ——>
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WE DREAM OF A PLANET WITH

no food waste NI'ONN ,N9 N2 :{ITN 70V ,0"IN'Y DN TV *“1nf

N'Y7120 X727 ,'2'09K1 NN 171100 |NNS :How

9| La e
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400+ MILLION 100 MILLION 175,000
MEALS SAVED REGISTERED USERS BUSINESS PARTNERS

We save good food from going to waste, through Too Good Using the Too Good To Go app around the world. Actively helping to save good food from going to

qQTIV [ITD N7¥N7 N nrx*7oX :What

To Go Platform, Too Good To Go Parcels and Surprise Bags.

DY ,00§7 D'POY ,|ITA NINWA :DVO'OIFNI NI'IDNIY

LEARN ABOUT

OUR BUSINESS MODEL A U . D7IVN DR 17'¥0 721X 17'¥0 :D"oni MIYpn
A I N2'207 ITY7 — 'Y NNSIM 'NNQ A0 [ITA - 2370 :01d X7 W
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protect the environmen t.

Reducing food waste is the number one action you can take to help tackle climate
change, by limiting the temperature rise to just 2° C by 2100 (Project Drawdown,
2020).
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Q Rotterdam, Rotterdam v

®© Vandaag 21:30 - 22:30
@ 1,1km

Nu op te halen

® Vandaag 17:30 - 18:00
© 998m

€3,99

@ Laatste k

© 7,7km

Starbucks - Hofplein

Diversen
@ Uitverkocht om 17:05

Wat je zou kunnen krijgen

= Bij Starbucks drink je niet alleen een goede kop
koffie maar hier kun je ook terecht voor typische
Amerikaanse lekkernijen, zoals carrot cake of

Lees meer v

& Ingrediénten en allergenen

Ook in de buurt

® Morgen 17:30 - 18:00

UITVERKOCHT OM 17:05

Bakker Klootwijk - Kralingen »
©® Morgen 17:00 - 17:30

Selecteer hoeveelheid

@10

Totaal €4,99

Door deze magic box te kopen, ga je akkoord met de
algemene voorwaarden van Too Good To Go.
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Case Study — NYC Improving Public Health
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Mike Bloomberg ABOUT GLOBAL IMPACT MAYORAL RECORD BOOKS NEWS Q

Health & City Services: Improving Public Health

JUMP TO A SECTION

Life Expectancy Smoking Healthy Eating and Obesity Infectious Disease, Cancer and Cardiovascular Disease Mental Health Families and Children >
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Department of Health, which appeared in city
subways. nyc.gov ‘ :
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B?ggﬂgérg%"igi“;n 4 . Drink NYC Tap Water — n'n n>"x? n1"'on;
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STORY BY HUDSON VALLEY SEED CO. » A B NYC Girl’s Self-ESteem Campaign
Please select a featured image for your post \ ‘ "I]Nw In) ngl I]N" ,nl-rl7ll7 IwIN |0|n |7|T'n
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I'M FUNNY, PLAYFUL, DARING, STRONG, CURIOUS,
SMART, BRAVE, HEALTHY, FRIENDLY AND CARING.

FM BEAUTIFUL

BYOB. Using enormous water fountains and a six-foot mascot
called Birdie, the ci
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